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The World Reconstruction
Conference

Context
Since 2011, this yearly global conference focus on post-
disaster and post-conflict reconstruction.

Challenge
Visually represent complex themes of recovery,
resilience, and long-term rebuilding.

Action

Designed the conference brand identity, including
logo, color system, website visuals, banners, and
presentation materials.

Outcome

Positioned the conference as a global knowledge hub
for reconstruction supporting credibility, engagement,
and alignment among international stakeholders for
decades to come. .
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GFDR @ THE WORLD BANK

IBRD « IDA | WORLD BANKGROUP

Q Global Facility for Disaster Reduction and Recovery

GFDRR
Partnership

@), Days

GFDRR Partnership Days

Context Action

Yearly global convening for GFDRR Led visual system design across print, digital, and on-site assets, ensuring consistency across banners, reports, agendas, floor
partners under the World Bank. graphics, and email communications.

Challenge

Align diverse stakeholders around Outcome

a unified narrative of resilience and Enabled a multi-year, cohesive, recognizable event identity that reinforced GFDRR’s partnership mission and improved clarity
collaboration. and engagement across multi-stakeholder audiences.
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The Sendai Dialogue
(Japan)

Context
High-level international dialogue aligned with the Sendai
Framework for Disaster Risk Reduction.

Challenge
Translate complex global policy goals into a visual identity
accessible to international audiences.

Action

Developed the event’s complete brand system, including
logo, banners, infographics, presentation templates, and on-
site materials.

Outcome

Created a unified visual language that strengthened
recognition of the Sendai Framework and supported clear
communication of disaster risk priorities to global decision-
makers.
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PAHO Global Branding

Context

Organization-wide rebrand for the Pan American Health
Organization, aligned with its formal relationship to the World
Health Organization (WHO).

Challenge

Modernize PAHO’s visual identity while strictly adhering to
WHO co-branding requirements, linguistic consistency, and
institutional trust built over decades.

Action

Led the rebranding strategy and visual system design,
establishing a foundational concept that informed all
subsequent brand applications. Introduced a refreshed color
palette and elevated the PAHO acronym through four flexible
logo treatments, ensuring adaptability across print, digital,
and environmental communications while maintaining WHO
alignment.

Outcome

Delivered a cohesive, future-ready brand system that
strengthened PAHO’s institutional recognition, preserved trust
among member states and partners, and enabled consistent,
compliant communication across all channels.
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PAHO Publication Style Guide

Context

Organization-wide publications framework for the Pan
American Health Organization, supporting multilingual and
multi-country communications.

Challenge

Ensure consistency, clarity, and professional quality across
a high volume of PAHO publications produced by multiple
teams, vendors, and regional offices.

Action

Developed a comprehensive publications style guide defining
standards for language usage, typography, layout systems,
color application, logo usage, and imagery. Established clear
rules for fonts, hierarchy, spacing, and visual alignment to
ensure readability and brand fidelity across diverse formats
and audiences.

Outcome

Enabled consistent, high-quality publications across PAHO’s
global communications, reducing fragmentation, improving
readability, and reinforcing institutional credibility and brand
integrity at scale.
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PAHO Publications’ Style Guide

The guideline for updating the old brand mandated that The WHO Regional Office for the Americas logo must remain
alongside or beneath the original PAHO logo in all PAHO communication materials. Both logos should consistently match
the language of the content they accompany.

In reimagining the brand, I chose to rejuvenate its identity by emphasizing its acronym. This is because the acronym is the
primary means by which individuals, including member countries, partners, staff, and those served by PAHO, recognize
and place their trust in the organization.

Client ) -
The Pan American Health Organization (PAHO)

Scope of Work
Branding, Color Pallete, Logo design, and style guide

Year
2020
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PAHO 120 Years
Aniversary Brand

Context

The 120th anniversary of the Pan American Health
Organization one of the oldest international public
health institutions.

Challenge
Honor institutional legacy while signaling relevance
and continuity into the future.

Action

Designed the anniversary brand, logo system, style
guide, and multi-channel applications across digital,
print, and environmental graphics.

Outcome

Delivered a commemorative identity that reinforced
institutional credibility, unified anniversary
communications across countries, and strengthened
PAHO’s public presence during a milestone year.
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Universal Healthcare Campain

Context
Regional awareness campaign for PAHO’s Universal
Health Day 2019 across the Americas.

Challenge

Communicate the principle of universal health access in a
way that resonated across diverse cultures, geographies,
and populations while reinforcing PAHO’s public health
mission.

Action

Developed the campaign’s visual identity around the
slogan “Universal Health, Everyone, Everywhere.” Created
a central illustration of the Americas populated with
diverse figures representing different ages, ethnicities,
and communities, balancing visual richness with clarity to
ensure broad accessibility and emotional connection.

Outcome

Delivered a culturally inclusive campaign that visually
reinforced health as a universal right, strengthened public
engagement, and amplified PAHO’s message of equity
and inclusivity across the region.

20

COMPACT 30-30-30
PHC for Universal Health

é‘ “-_; unwersalnealm

éalth

Everyone,
Everywhere.

Instalation



Building banner

21




PAHO COVID-19 Pandemic
Response Branding

Context
Region-wide public health emergency response across the
Americas during the COVID-19 pandemic.

Challenge

Communicate urgent, life-saving public health information
clearly and consistently across multiple countries,
languages, and cultural contexts while maintaining
institutional trust during a crisis.

Action

Led the development of a unified visual identity for PAHO’s
COVID-19 communications, establishing consistent use

of color, typography, iconography, and imagery across
publications, infographics, social media assets, and public-
facing materials. Integrated visual cues conveying urgency,
unity, and hope while ensuring cultural relevance and
linguistic accessibility.

Outcome

Enabled rapid, trusted dissemination of critical public
health guidance, reinforced PAHO’s authority during the
pandemic, and supported coordinated communication
and cooperation among member states across the
Americas.
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Coronavirus Disease 2019
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Turn on the faucet again. Rinse y
your hands and the faucet handles.  the faucet and dry your hands with
a cloth or paper towel.

3 Rub your hands all over, including the backs, palms, fingers and under

Turning the water off saves 2 to 4 liters of water every time you wash your hands.
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PAHO’s Virtual Campus
for Public Health

Context
Digital learning platform designed to serve a geographically
distributed, multi-audience community.

Challenge

Create a distinct, modern identity for a virtual education
environment while maintaining strong alignment with the
parent organization’s brand and credibility.

Action

Designed the platform’s logo and core visual identity,
combining contemporary design principles with symbolic
cues representing connectivity, digital learning, and
community. Ensured visual continuity with the parent brand
while allowing flexibility and recognizability across digital
environments.

Outcome

Established a clear, credible, and scalable identity that
strengthened platform recognition, supported user trust,
and positioned the virtual campus as an accessible,
interconnected hub for learning and knowledge exchange.

24

¢
&

$ ) Pan American
ealth

rgani ation

n  World Health

Organization
Americas

VIRTUAL
CAMPUS
FOR PUBLIC
HEALTH

-y VIRTUAL
(CI= % lheams .
N _I HEALTH

Bringing knowledge to practice.



Website Certificates Gifts

pe— L wra casy ECTE
b L T P e

e

salud THE PAN AMERICAN
VIRTUAL S HEALTH ORGANIZATION
CAMPUS £ CERTIFICATE
FOR PUBLIC e o This certifcate s presented to
HEALTH . =

Juan Carlos Maldiver

For histher ipation in the Seminar/Cc celEvent Neme,
on the Day of Month Year

THE PAN AMERICAN
HEALTH ORGANIZATION

CE RT=L-F | CASLE

This certificate is presented to

Juan Carlos Maldiver

For histher pa in the Seminar/Ct celEvent Name,
on the Day of Month Year

e

Dr. Carissa F. Etienne
Director of the Pan American
Health Organization

Social Media: Facebook

Shon
et
e a Ve L e Frates.
# Grvata o Gommunty -
vides
L vt o e 1 e P
Ponsy -
2000 e e e
B o B 1347 peiple tolew P

25



Al-Driven Illustration
& Visual Systems

Context
Exploration and application of artificial intelligence within
professional visual design workflows.

Challenge

Leverage emerging Al capabilities to increase creative
efficiency and scalability without sacrificing quality,
originality, or human judgment.

Action

Integrated Al tools into the illustration and design process
to generate, refine, and adapt visual assets. Used Al

to accelerate ideation, explore stylistic variations, and
support data- or interaction-responsive visuals, while
applying human creative direction to ensure relevance,
coherence, and brand alignment.

Outcome

Enabled faster, more flexible visual production, expanded
creative exploration, and delivered adaptive visual
systems capable of responding to diverse audiences,
platforms, and use cases.
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Preparing healthcare systems for various shoeks,

GFDRR Thematic Areas
Banners

The GFDRRthematic areas banners are visual representations
designed to highlight the organization’s primary areas of
focus in disaster risk reduction and recovery. Each banner
utilizes specific colors, icons, and imagery tailored to its
respectivetheme, ensuring a clearand immediate association
for viewers. Through these distinctive visual cues, GFDRR
effectively communicates its diverse range of initiatives and
priorities, promoting understanding and engagement within
its global audience.

Client
The World Bank

Scope of Work
Branding, Layout design and illustrations

Year
2023
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M -] o
& Visual Systems
How Gender And Social Inclusion
. Aspects Can Be Integrated In In
Why Gender And Social
Context Inclusion Matter In Emergency Praparsdness. and

Response Institutional

Exploration and application of artificial intelligence within Emargancy Preparedness? Assessments ?

professional visual design workflows.

| g o i BHORR € e PR SR A A GFDRR £ e

Challenge

Leverage emerging Al capabilities to increase creative
efficiency and scalability without sacrificing quality,
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Strategic Social Media
Communications & Visual
Storytelling

Context

Global organizations communicating complex, high-
impact initiatives to diverse public, partner, and
stakeholder audiences across fast-moving social media
platforms.

Challenge

Translate nuanced, often technical information into clear,
engaging, and trustworthy social content that performs
in crowded digital environments while maintaining
institutional credibility and visual consistency.

Action

Designed social media visual systems and campaign
assets that transformed complex messages into concise,
platform-optimized storytelling. Developed scalable
templates, infographics, animations, and visual narratives
aligned with brand guidelines, enabling rapid content
production while ensuring clarity, accessibility, and
consistency across channels.

Outcome

Increased clarity, engagement, and message resonance on
social platforms, enabling organizations to communicate
complex initiatives more effectively, strengthen public
trust, and extend reach across global audiences.
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Senior Creative Director & Visual Strategist with 25+ years designing high-impact communications for the World Bank, PAHO,
IDB, and global development institutions. Specialized in translating complex strategy, data, and decision-making frameworks
into clear, persuasive visual systems that drive alignment and action.

Viadimir
Herrera

Portfolio

& www.igraphi.com

vherrera@igraphi.com / vherrera@worldbank.org
¥ @igraphisocial

Q (202) 413-4131



